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“ Turning Possibilities into Realities ”

Building a Global Movement for Change [UNSGI:
The Promise (part 33)

"Working Hard at Working Smart” (part XLIV)

2014 Raising the Bar: The Benefits of Individuality

Michael Alan Sam

Missouri, American football
defensive lineman.
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“To be yourself in a world that is constantly trying to make
you something else is the greatest accomplishment.”

Ralph Waldo Emerson, May 25, 1803—April, 1882, USA, essayist, lecturer, and poet.
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The future we want: The Promise: The Force Beyond

The Benefits of Individuality

What are the benefits of being an individual, as opposed to someone who just wants to be like
everyone else? - Jennifer M., graduate student.

Asserting your individuality or promoting your personal brand will increase your sense of
significance, as well as your perceived value in the marketplace, but asserting your individuality in
the wrong way could be perceived as arrogance. Not good. There’'s the short version of your
answer. | could leave it at that but..that wouldn’t be much fun, would it?

Emotionally healthy people feel as if they add value to their environment. And others will perceive
them as adding more value as well. This helps to strengthen their personal brands and establish a
competitive advantage. A person with the right combination humility, confidence, and a clear sense
of his or her value has a much greater chance of being successful.

| know that it sounds morally incorrect to talk about one person being more valuable then another.
We’'re all human, right? Yes, we are. You and | both know, however, that is NOT how it works in the
real world. People value skills — soft skills and hard skills. In most circumstances, the more rare and
unique (in a good way) your skill set is, the higher your perceived value is.

Million-Dollar Question:

Why do you want to assert your individuality?

I’m not sure what your reasons are for wanting to shine as an individual are. There are 3 things,
however, to watch out for when asserting your individuality: arrogance, jealousy, and I-ness.

ARROGANGE

It takes confidence to stand out and it takes Next there’s the jealousy. The more your

confidence to know your true worth. There is a
thin line, however, between confidence and
arrogance. In fact, that line is probably
invisible.

So, how do you know when you've crossed
that line? Ahhhh, young grasshopper, if it were
only that simple! The answer to that question
is subjective. Different people will call the
same person confident or arrogant.

But | believe that at the core of confidence
there is certain sense of humility and a
willingness to learn from people who may
not be as talented as you are. An arrogant
person completely lacks these qualities. Also,
people love confidence, they despise
arrogance.

individuality shines through the more you’ll
stand out. The more you stand out the more
people will be jealous of you. Haters. “Who
does she think she is?! Beyonce?”

This is why you must help people. When you
give of yourself, fewer people will envy you
and more people will appreciate you. They will
still “wanna be like Mike”, but that’s called ad-
miration.

/-ness is having a beliefs like “It's all about
me”, “| can’t trust anybody”, and “I've got to do
everything”. Quite often this is a person’s
attitude when they are trying to prove their
significance and value. (I know.. sometimes
it's that they don’t trust anybody, but that’s not
what we’re talking about here.)
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Duncan Nugget® #150:
No one succeeds alone.
No exceptions. Someone helped you
even if you didn’t know it.

It’s fruitless to try to assert your individuality in
this manner. The most beautiful flowers in the
world couldn’t grow without the soil. So, maybe
the flowers should show some appreciation
every now and then. The dirt deserves some
love too!

Here are 4 keys to promoting your individuality
effectively:

1. Focus on your strengths, manage your
weaknesses. You can become better at things
that you don’t do well, but you can become
exceptional at things you can do well.

| am not saying that you should completely
ignore your weakness. I'm saying that you
should spend the majority of your personal
development and self-improvement time
working on your strengths. Especially the soft
skills that will enhance them, and you will stand
out for sure.

Duncan Nugget® #30:
Focus on your strengths.
It's one of the secrets of building a
competitive advantage.

2. Increase your awareness. Learn as much as
possible about the people in your environment
or profession. Then you will be able to highlight
the differences between you and them in a
positive way.

3. Get away from “typical’, do something
different. Peer pressure is often just as
challenging for adults as it is for teens, but
too much conformity Kills individuality. Break
away from the norm every now and then. (Keep
it legal!)

4. Ask a few people that you know personally
and professionally what makes you different
from anyone else they know. You might not
like everything they say, but their perception
doesn’t have to be your reality. Write down
what they say and use it to your advantage.

5. Remember, when the team wins, you
win. Isn’t it interesting that I’'m ending an article
on individuality by writing about team work?
Believe it or not, being an awesome team
player can help you to shine. It provides proof
of the value you bring to the table. When you
are around, the team wins. That's a strong
statement of your individuality and a great part
of your personal brand. Competitive advan-
tage? Check.

Duncan Nugget® #306.
Individual may shine, but teams win.

Making a difference...

“If | am not for myself,
who will be for me?
If | am not for others,
what am 'I'?
And if not now, when?”

Rabbi Hillel

The Ecotourism Society of Seychelles [TESS]
P. O. Box 436,
Room 108, Orion Mall, Victoria.
Tel: (248) 2522778 | 4323347
Email: info@sey-tess.com,
marcmarengo@hotmail.com
Web: http://www.sey-tess.com

The journey continues...




